THE MAGAZINE OF THE COLLEGE OF BUSINESS - ILLINOIS STATE UNIVERSITY-FALL 2007

CONNECTIONS

Creating relevance
through real-world
experiences

PAGE 2

lllinoisState.edu/business




NEWS:VIEWS

The Magazine of the College of Business
Illinois State University

FALL 2007 - Volume 12
published annually

College of Business interim dean - Chuck McGuire
Editor/writer - Amy Humphreys

Contributing writer - Elaine Graybill

Copy editor - Cristy Scoggins

Designer - Teresa Henry

Photographer - Jeff Soucek, Lyndsie Schlink

CONNECTIONS

MESSAGE FROM THE DEAN

Classroom connections

2 FEATURES
2
7

Dean Dixie Mills retires
Chuck McGuire named interim dean
8 The power of partnering
10 Business Week 2007

11 DEVELOPMENT OUTLOOK

Business is about relationships

12 COB NEWS
16 ALUMNI UPDATES
18 THANKS TO OUR DONORS



MESSAGE
FROM THE DEAN

Transitions and connections.

We have come to a time of transition. Dean Dixie Mills will be leaving us. She
takes with her our deepest gratitude for her leadership, vision, compassion, and
commitment to the students and faculty of the College of Business at lllinois
State University. | am humbled and honored by the opportunity to serve the college
as interim dean for the next two years.

The College of Business at lllinois State has been on a continuing upward
arc of excellence for many years. That momentum must be maintained and even
accelerated during this time of transition. It is vital that we capitalize on the good
work that has gone before us, even as we move through changes in leadership.
With the help of our faculty and staff, our advisory boards, our alumni, and our

students, we will continue on the path to even greater distinction. | look forward

to the opportunity to help mold that future.

Perhaps the most important job | have over the next two years will be to build even
stronger connections with our alumni and our friends in business and industry. Alumni
involvement has always been critical to our success. Alumni serve on our advisory boards,
act as mentors and role models and provide career networking for students. They also
create real-world opportunities for students through collaborative projects and intern-
ships. As you read this issue you will see our alumni are generous with their time, their
talents, and their expertise, willingly sharing it with the students who follow them
through the College of Business. | encourage each of you to consider reconnecting

with us as we continue our tradition of excellence.

Chon. O W
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CLASSROOM CONNECTIONS

Veena Nerurkar, Joey Lane, Chris
Koos, and Andre Conton consider
an inventory system developed
by the students allowing products
to be tracked with a PDA.
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Employers require quality workers who are able to make an
immediate transition from the classroom to the conference
room. Our graduates can. COB faculty and staff provide multiple
avenues through which students gain essential real-world
experiences before graduation. Internships, involvement

in professional organizations,
and job shadowing are just

a few of the possibilities. But
most important are courses
that allow students to complete
projects in direct collaboration
with real-world clients. Here are
a few examples...

Real-world results

At the first sign of spring, business gets hectic at Vitesse
Cycle Shop in Normal. Although the employees know
what bikes they have in stock, sometimes locating a
specific model quickly can be difficult. Enter Rosie
Hauck and the students in her Accounting 362 class—
“Advanced Business Systems Analysis.”

Hauck’s goal was to challenge students to pull
together and apply everything they had learned in
their previous courses to a real-world problem. There were no textbooks, no lectures, and no exams...
just the project, and a living, breathing client —Chris Koos, owner of Vitesse Cycle Shop. Working in
independent teams, students competed to create and implement an internal inventory system to locate
specific bikes within the company’s facilities.

According to Vitesse manager Andre Conton, the company typically has around 400 bikes in
inventory. “We definitely know what we have at any given time; the big question is where a specific bike
is stored. Space is tight, so some bikes are in boxes, others are under assembly in the warehouse and we're
always working on several in the shop itself,” he explained. “Our current software lacks certain features
that would resolve this challenge.” That is why he and shop owner Chris Koos connected with Hauck.

At the beginning of the semester students were given a list of deadlines and deliverables, “just like
you would have when working on any software development project,” said Hauck. “But how they went
about clarifying the client’s specific business problems, managing their work, gathering requirements,
planning, scheduling, and designing the system—all of it was up to them,” she explained.

Students were required to use different modeling tools and techniques to analyze the business and
document the client’s needs. Based on their findings, the teams developed the actual working system for



the client. Beyond applying technical expertise, Hauck stressed that quality communication and
collaborative skills would be essential for their success.

“In business you must be able to effectively present and sell ideas to a client. You've also got to work
productively with others. Understanding their individual strengths and weaknesses throughout different
phases of the project and targeting specific areas for personal improvement offered some very powerful
discoveries for the students,” said Hauck.

Business information systems major Greg Jopa definitely learned the importance of clear
communication. “While conducting two fact-finding interviews with the client, my group had a hard time
structuring our interview questions. Some were too broad, which caused the client to discuss things that were
off topic.” Thanks to this project Jopa learned how to craft questions so clients can provide the exact
information consultants need.

In September, Matt Swiatkowski begins working as a tax associate at RSM McGladrey in Chicago. For
him, knowing other teams were tackling the same challenge was the most motivating aspect of the project.

“I believe the competition of getting your system chosen by the client really improved every team’s system and
made all of us think of better ways to get that extra edge.”

“I tell my students that this class attempts to mirror what they will experience in real life, including
potential midstream changes in the project/business environment and technology. At this point these students
know how to create pretty much any type of documentation that could be asked of them,” explained Hauck.
They developed feasibility analyses, formal requirements documentation, process models, use cases, data flow
diagrams, and upon delivery of the system, a user manual, implementation, and testing plan.

Hauck shared that over the course of the semester a number of students, including Swiatkowski, talked
about the project during interviews with very successful outcomes. Greg Jopa was another. When he
interviewed with online travel giant Orbitz, Jopa was able to discuss his team’s work in great detail.

“When the interviewer asked about other possible solutions I was able to defend my group’s solution and
explain why we thought it was the most reasonable approach,” said Jopa. “This class definitely developed my
problem-solving and troubleshooting skills, which are skills employers want.”

The recruiter was clearly impressed. Joba is interning with Orbitz in Chicago this summer, in a pre-
production environment working with Linux and troubleshooting hardware and software issues.

So how did the projects turn out? “I was definitely impressed with the teams’ creativity and system
designs,” said Hauck.

Conton agreed. “Each team had very professional presentations, smart designs, and great supporting
documentation. Now if I could just get a hybrid of all their systems, that would be the perfect ending!”

For Hauck, the reward is knowing her students have first-hand experience working on a real software
development project as part of a team facing specific deadlines. “It doesn’t get much more relevant than that!”

Building layers of professional skills

Just because you're an undergraduate doesn’t mean your career preparation has to focus on entry-level
skills. That’s the central idea underlying Marketing 325, “Key Account Selling and Relationship
Management.” This specialized course was specifically developed for students working toward completion
of the professional sales sequence or recognition as certified sales students. Its availability to undergraduates
exemplifies the depth and strength of the sales program at Illinois State and why it is considered among
the top 10 undergraduate sales programs in the nation by peer institutions.

According to Mike Humphreys, associate director of the Professional Sales Institute (PSI), the course
focuses on the type of selling and relationship management graduates will encounter as they begin to
advance in their careers—managing fewer, but larger and more important, accounts for their firms. At
one time, such a career move typically occurred 10 to 15 years after graduation. PSI faculty are now
noticing that many Illinois State graduates are experiencing this transition much earlier in their careers.

“In response to this trend we created additional courses in the undergraduate sales sequence, like
325, to allow students to build layers of professional skills and concepts that reflect their total career in

sales, rather than merely preparing them for entry-level positions,” explained Humphreys.

At the first sign of spring,
business gets hectic at
Vitesse Cycle Shop in
Normal. Although the
employees know what
bikes they have in stock,
sometimes locating a spe-
cific model quickly can be
difficult. Enter Rosie
Hauck and the students in
her Accounting 362 class—
“Advanced Business

Systems Analysis.”
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According to PSI director, Mike
Williams, firms who have hired
COB graduates with specialized
sales coursework report spending
50% less time training them as
compared to other new employ-
ees they’ve recruited for the
same positions.
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The centerpiece of the course is collaboration. Companies that volunteer to participate spend an
entire semester working in tandem with a team of advanced sales students to develop a strategic account
plan for a partnership between their firm and a key customer account. Unlike more basic “product-
oriented” selling situations, a key account relationship is based on understanding and developing a broad,
often unique, array of value for a key customer account.

“Key account partnerships are true ‘win-win’ long-term relationships based on helping the customer
account solve complex problems and achieve its strategic goals,” explained Humphreys. “Therefore,
strategic account plans provide thorough analysis of both supplier and customer firms. It concludes with
goals and specific objectives for the partnership based on linking the supplier firm’s core competencies
throughout the customer account where they can create the greatest value for both firms.”

Clearly the companies, students, and the PSI enjoy a win-win arrangement too. The firms can
establish long-term, meaningful connections with top sales students and faculty. Their involvement helps
shape a sales curriculum that is totally relevant in the current business environment. Sales students can
apply their learning to real-world projects and enjoy the direct interaction with industry professionals.

Ryan Wilkinson ’07 is now an account executive with LAMAR Advertising in Chicago. “This
training is cutting edge and truly the future of business. I was learning
strategic account management before the practice even happened in
my future company. It let me bring that “Wow!” factor to any
interview I was on.”

Client firms who have partnered on strategic account plans
include Chicago Office Technology Group, Enterprise Rent-A-Car
Commercial Accounts Group, Fastenal, FedEx, Ryder Transportation,
and Sherwin-Williams.

Service learning

Illinois State University has a strong record of commitment to the
American Democracy Project, a cooperative effort by students, faculty,
staff, and administration that promotes civic engagement through
organized service activities. Students in Dale Fitzgibbons’ MQM 380
class, “Teams and Team Building,” were at the heart of the action with
the Project Redbird Outreach Program.

A central belief behind the program is that service learning
projects should be tightly integrated with the course curriculum, not
an “add-on” activity such as conducting a food drive or having a car
wash. “While these sorts of projects are wonderful volunteer efforts,
they cannot accurately be called service learning,” said Fitzgibbons.
“True service learning requires a purposeful connection to the theories, content, and issues of the
course—a blend of theory and practice applied in real-world settings.”

Senior Adam Dyer knows Fitzgibbons’ mission was accomplished. “This project definitely pushed us
out of our comfort zones and we were able to get a much better understanding how things work in the
business world.”

There were a variety of service learning options available to the MQM 380 students. One group
created the Project Redbird Outreach Web site to foster campus and community connections. Local non-
profit and social service agencies post their special needs on the Web site. At this time specific projects are
listed for 15 non-profit organizations. Illinois State faculty members from all departments can review those
listings and develop service learning projects that correlate with skills and content of courses they teach.

Two other MQM 380 teams partnered with staff from the Unity Center in Bloomington to design a
series of short, employment-related seminars on interviewing, completing an employment application,
writing a resume, and dinner/social etiquette.

In 2006 the Midwest Food Bank distributed $13.2 million of food to churches, food pantries, and
soup kitchens, aiding close to 100,000 individuals. Dave Kaiser, a successful family farmer who started
the organization, devotes a significant portion of his time to operating the facility. “With just one paid



employee and a team of volunteers, Kaiser was very responsive to
the idea of a service-learning project—especially one providing
volunteers with business, accounting, and organizational
expertise,” explained Fitzgibbons. Students helped the Midwest
Food Bank streamline their operations and gain sharper insights
through a client survey.

Service learning projects sound great in theory but some might
question the quality of results. Not Fitzgibbons. “I have never been
disappointed by the quality, thoroughness, and applicability of the
real-world projects our students have completed. They are
professionally designed, competently executed, and have a real
impact on the success of non-profit organizations,” said
Fitzgibbons.

Students are equally satisfied with their experiences. “This
project gave me an amazing opportunity to work in a group that
had true decision-making power and almost complete autonomy,”
said Amber Darnall, a junior management major. “The results we
achieved show my future employers that I can take a project into
my own hands, work collaboratively, and accept responsibility
without requiring step-by-step directions from my boss.”

Adam Meuser says his involvement definitely changed his
opinion of service learning. “T used to view it as volunteer or
charity work. It is far more than that. Our team provided specific
business skills the client lacked, but helping the staff wasn’t the end

of our achievements. Our contributions will be passed on to all the

people they help on a daily basis, for a very long time.”
After his May graduation, Luis Balauag joined MetLife as a

Finding more efficient ways to
financial analyst in the national accounts office. Perhaps his comments best capture the sentiments of his  track and distribute $13.2 million
of yearly food donations prompt-
ed Dave Kaiser of the Midwest
wanted to rip my hair out at times, our success in the end made it all worth it!” Food Bank to partner with

College of Business students.

classmates: “This class forced us to deal with ambiguity. We had to blaze our own trail, and even though I

E-mentorships

Peter Kaufman, a faculty member in the Marketing Department, is convinced students need help
thinking strategically about their career development and the skills necessary to secure a job through
which they will find both enjoyment and success. They also need to connect course content with real-
world applications. To foster this sort of active reflection, Kaufman recruited a diverse team of COB
alumni to serve as e-mentors for his section of “Strategic Marketing”—the capstone course for
undergraduate marketing majors.

Kaufman was assisted in the search for mentors by Alumni Relations. Together they found COB
graduates with a minimum of four years experience who were employed in sales and marketing by well-
known companies. These individuals worked in the automotive industry, insurance, banking, real estate,
technology, market research, advertising, and consumer products. Students were matched with mentors
based on their shared career interests.

Kaufman had four main goals for the e-mentorship project:

1. To help students understand the importance of reflection and career planning

2. To promote networking between students and alumni

3. To allow students to connect what they learn in class with what alumni
experience in the business world

4. To emphasize the benefits of having professional sales experiences in their background

Kaufman structured the class project around a series of structured e-mail conversations between
students and mentors. About half the tasks related directly to course concepts such as new product
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development, creating marketing plans, international competition, and how marketing interacts with
sales. The other communications focused on career management competence.

One particular issue Kaufman wanted students and mentors to explore was the long-term benefit of
sales experience. “I have found many students want to begin their careers in marketing and bypass sales.
That may be a big mistake, because in most cases, having sales experience is critical to advancing a
person’s career,” said Kaufman. He feels interacting with mentors gave students a sense for why building
experience and knowledge in this and other areas is critical.

Tara Robbe is a senior sales executive for Coca-Cola North America and served as an e-mentor.
“Coming out of college I was very focused on finding a traditional marketing position and avoided any
opportunities that were sales related. What I have found through my career path is that I can be a
marketer while existing in a traditional sales role—especially in business-to-business sales,” she explained.

Robbe was particularly impressed with the questions her student partner asked regarding her career
path and recommendations for career success. “His questions were very insightful and exhibited his
understanding of the real-world business environment,” said Robbe. She feels this reflective process is
something that all undergraduate students should do before graduation and continue after entering the
workforce. “I wish this program had been around when I was an undergrad!” she added.

Tom Crawford, director of partnership marketing at Motorola, is responsible for strategic planning,
marketing, execution, and operation of a more-than $50 million annual budget for sponsorship
marketing programs, many of which involve professional sports. He mentored Jen Rinehart 06 during
her final semester at Illinois State. She says Crawford went
out of his way to provide important insights and suggested
a variety of options for her to explore as she sought a
position in sports marketing.

“The best insight Mr. Crawford gave me was that
employers look for the desire and willingness to work
hard and do whatever it takes to contribute to the success
of their business. It is up to me to communicate the
desire, commitment, assertiveness, positive attitude, and
personal communication skills to the potential employer,”
added Rinehart.

“Too often we see new employees just out of school
who really don’t understand what it takes to be committed
to the job and work hard in order to achieve success,” said
Crawford. “It seems there is this feeling of entitlement...
in other words, just showing up for work and wondering
when the next promotion will come. You have to earn it!”
he added.

Rinehart knows this message is something teachers try
to stress during classes, but said it really hit home when she
heard it from such a highly accomplished professional.

As a senior, Julie McCarthy found the most beneficial
aspect of the mentoring project was the mental shift she
made as a result of structured e-mentoring.
“Communicating with my mentor helped me make the
transition from thinking like a student to thinking like a
professional,” she explained. And that’s exactly the result
Kaufman hoped for.



DEAN DIXIE L. MILLS
RETIRES

Interesting colleagues, a supportive environment, and good opportunities for developing her
academic career were the deciding factors for Dixie Mills when she accepted a faculty position
in the Finance and Law Department at lllinois State University in 1980. And what an adventure

the past 27 years have been.

According to Mills, business programs have changed a great deal

in the last several decades; maintaining a cutting-edge perception
offered her many opportunities. One highly memorable accomplish-
ment was publishing a textbook co-authored with Mona Gardner,
Managing Financial Institutions: An Asset/Liability Approach, adopted
at hundreds of institutions.

Technology and the global business environment have impacted
her research, teaching, and leadership; however, creating quality
relationships with constituents has been a priority for Mills, which
has led to her most notable successes as a leader.

“I've always admired her professionalism,” said Interim
Accounting Chairperson Gerry McKean. “She represented the
College of Business with intelligence, dignity, and class. The cordial-
ity and professionalism she projected earned respect and support
from the business community.”

As COBs director of development, Claranne Perkins witnessed
Mills’ success in gaining support for the college. “Dixie is a true
visionary. She saw the value of building relationships with alums
and business leaders to improve the environment and opportunities
for students, faculty, and graduates.”

During her tenure as dean, the dream of a new College of Busi-
ness Building became a reality. While she believes the building pro-
vides an impressive home for the college, the most important thing
is what occurs inside. “The faculty and staff have worked together
to create a positive culture where we have identified our values and
goals and developed a strong degree of consensus. That's what
makes this college so very special.”

Students also have responded positively to their learning envi-
ronment. Mills notes, “I have always had the greatest respect for our
students and have been privileged to know and teach so many of
them and follow their successes.”

Bill Scott, departing interim chairperson of FIL, credits Mills’
leadership in achieving those changes. “Dixie was a role model who
set a vision for what [the college] could become. She kept every-
thing on course.”

As Mills ends this chapter of her career, all who worked with

her are certain she will maintain a great level of interest in the col-

lege she led so competently to national recognition. She encourages
others to do likewise—talking with pride about their degree, their
successes stories, and creating opportunities for today’s students.

Mills also hopes alumni consider providing financial support
that makes a positive difference in the educational experience of
our students.

For readers interested in honoring Mills, her service to the Uni-
versity, and the COB’s most deserving students, contributions
are being accepted for the Dixie Mills Outstanding Scholars
Fund. 1o make your gift, or for further information, contact
Claranne Perkins at cperki@IllinoisState.edu (309) 438-2297.

Chuck McGuire named interim dean

The University’s assistant provost, Chuck McGuire, was named
interim dean of COB after an unsuccessful search for a permanent
dean. McGuire was appointed by President Bowman to replace
Dixie Mills, who retired in July.

Mills has known McGuire since her first days on campus. They
worked together as faculty colleagues in the same department and as
administrators. “Over the years I have recognized Chuck’s ability to
lead constructive change. I admire his commitment to the college
and the University; his tireless efforts through the building planning
process; and his genuine concern for students, faculty, alumni, and
friends,” said Mills. “I am confident that the college will prosper
under ChucK’s leadership.”

Before becoming assistant provost in July 2005, McGuire
served as chairperson of FIL for 17 years. He was instrumental in
establishing the college’s Katie School of Insurance and Financial
Services and the Institute for Insurance Ethics, and also played a
key role in the planning of the new College of Business Building.

A nationwide search for a permanent dean will begin in Janu-
ary 2008. McGuire said he will not be a candidate for the position.
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THE POWER OF

One of the greatest strengths of the College of
Business (COB) is its multiple connections to the
real world of business. Each of the four departments
within the college has programs, boards, and
curricula that provide active, functioning links with
outside institutions of commerce, many of which
employ COB graduates.

Examples of additional activities fostering
business connections appear here by department.
This listing gives a generous sampling of the COB’s
business connections, but it is not exhaustive.
See the college Web site for more examples at

lllinoisState.edu/business.

Accounting Department

Providing input to the Public Company Accounting Oversight
Board (PCAOB). This board, created in response to accounting
scandals in firms such as WorldCom and Enron Corporation,
invited about 40 professors from around the nation, including Asso-
ciate Professor Jay Rich, to serve on its research advisory committee.
In that role, Rich evaluates proposals for research for PCAOB deal-

ing with public accounting issues.

Presenting KPMG auditing training seminars. Rich also was
invited by accounting giant KPMG to conduct auditing training

seminars for new hires.

Teaching GAAP in Germany. In the summer of 2007, Rich taught
U.S. Generally Accepted Accounting Principles (GAAP) at a Ger-
man university. Other countries are seeking to learn about GAAP in

order to enhance global standardization.

Partnering with Microsoft to study fraud and internal auditing.
Professors Linda Leinicke and Joyce Ostrosky are teaming with
Microsoft on a field study and have co-authored publications relat-
ing to forensic accounting and other internal auditing issues in that

corporation.

8 lllinoisState.edu/business

Golfing with business partners. The
Accounting Department’s annual golf out-

ing is a successful fundraiser for student

scholarships. Faculty and representatives of

firms pay to play. The event nets about $3,000 each year.

Seeking advice from businesses. More than 20 firms are represented
on the Accounting Advisory Council, which meets three times a
year. The advisory body offers consultation on AACSB accreditation
issues, curriculum enhancements, faculty scholarship, and interac-
tion with the profession.

Finance, Insurance, and Law (FIL) Department

(including the Katie School of Insurance and Financial Services)

Updating student preparation with business partner consultation.
Technology and mergers have significantly changed the financial
world and redefined skills employees need, said Interim Chairperson
Bill Scott. Industry friends on the Finance Advisory Board (FAB)
and Educational Investment Fund (EIF) board saw a need for the
department to shift direction in student preparation and collabo-
rated to develop suggestions tailored to the new financial industry.
The result of their consultation is a recommendation for an
investment advice and delivery track, highlighted by the aggressive
pursuit of professional certifications as well as sales training and the
development of interpersonal skills to enhance relationships with
clients. Major banks and investment companies are represented on
the two boards. “Sharing their expertise, these advisors completed a
proactive strategic plan. Contributions like these from industry
leaders are enormously valuable,” said Scott.
Working hand-in-hand with the insurance industry. The thing that
distinguishes the Katie School and makes it nationally known and
respected is the close and mutually beneficial relationship it has with
the insurance industry, both in the United States and abroad. Katie
is a prime example of “how an academic institution works with
industry and industry professionals,” said Director Jim Jones. “The
synergy flows from the connection and helps students and faculty.”
An advisory board and university-sponsored professional devel-
opment are part of the infrastructure supporting that connection.
Opportunities and resources coming from industry relationships
support student opportunities such as the London Market Seminar
and the Bermuda Summer Intern Program. Those relationships also
enhance faculty research and teaching.

Retiring Dean Dixie Mills feels that as a result of these many
programs and projects, the business community has a much
better understanding of and appreciation for the talents of
the faculty, and views the College of Business as a resource
for them and the community. These connections, though,
have other benefits. “Our faculty have the opportunity to
experience current challenges in the practice of their
disciplines, so they learn at the same time they are serving
organizations,” added Mills.

For the College of Business, mutually beneficial partner-
ships will always play an important role in its future success.


bkhuonk
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Management and Quantitative Methods
(MQM) Department

(including International Business, the Institute for Entrepreneurial
Studies, the M.B.A. Program, and the lllinois Small Business
Development Center [SBDC])

Grooming leaders for industry partners. Associate Professor Rick
Ringer is partnering with GROWMARK and Afni to develop cur-
riculum and conduct training programs to enhance their employees’
leadership skills. Both firms seek to promote excellence by focusing
on career development that enhances the individual’s current per-
formance and supports the organization’s long-term goals.

Expanding M.B.A. opportunities. The Corporate M.B.A. Program,
dating to the early 1990s, took programs onsite to AmerenIP (then
Illinois Power), ADM, Caterpillar, and Bridgestone-Firestone. The
onsite program has continued, and now employees of business part-
ners also can attend an accelerated weekend M.B.A. program on
campus instead of an onsite program. The college also offers a tradi-
tional program. “Our alumni of these programs are climbing nicely
up the corporate ladder,” said Associate Dean S.J. Chang.

Elizabeth Binning of the Illinois Small Business Development Center,
consults with Julie Spalding, Service Manager at Brad Barker Honda in
Bloomington.

Supporting small businesses. The Illinois Small Business Develop-
ment Center (SBDC) at Illinois State University is housed in the
Institute for Entrepreneurial Studies. A government agency, it sup-
ports small businesses in numerous ways. Local clients include
Jimmy John’s Gourmet Sandwich Shop, Specs Around Town, Bellas
Landscaping, and many others. In 2006 the center

* Assisted 137 client companies
* Conducted 36 training seminars with 433 participants

* Helped entrepreneurs launch 11 new businesses and create

141 new jobs
* Helped clients retain 427 existing jobs

* Secured $1,592,500 in debt financing and assisted clients
in obtaining $1,320,100 in equity

Through the PISA producer development program new agents learn how
to initiate and develop mutually beneficial, long-term partnerships with
customers.

Marketing Department

(including the Professional Sales Institute)

Training new agents through the Professional Insurance Sales
Associate (PISA) Producer Development Program. In a program
offered by the Katie School and taught by faculty in the Professional
Sales Institute, independent insurance agents with less than two
years' experience undergo one week of initial sales training on cam-
pus, followed by on-the-job training, ongoing mentoring, advanced
courses on campus, and further mentoring until they meet their
goals. The program was created in conjunction with the Professional
Independent Insurance Agents of Illinois (PIIAI). The program’s
success was featured in the May issue of Rough Notes magazine,
which is read by more than 40,000 insurance executives, agents, and
brokers. According to Katie School Director Jim Jones, the training
partnership has had outstanding results. “We have a 93 percent
agent retention rate two years after completion of the program.

The average retention rate after two years in the industry is less

than 20 percent.”

Teaching strategy to corporations. Professor Mike Williams and
Associate Professors Mike Humphreys and Tim Longfellow conduct
a Strategic Marketing Management Training Program for GROW-
MARK and its FS division. Company employees come from as far
as Canada for the program, which the company has requested
numerous times. The faculty are able to use examples from the pro-

gram to enhance instruction on campus.

Creating integrated marketing communications (IMC) programs.
Marketing research and integrated marketing programs are the
results of many client-based projects in the department. A few of
the many IMC clients are the Bloomington-Normal Convention
and Visitors’ Bureau, State Farm, and Best Buy.

Running focus groups for clients. From major corporations like
Electrolux to small businesses, marketing faculty utilize the Focus
Group Room in the College of Business Building to help gather
information significant to long-range planning and expansion
efforts by companies.

Like in other departments, outside guidance is sought from
industry experts. The Professional Sales Institute Advisory Board
provides advice to guide the sales program and meets annually to

review the initiatives of the institute.

lllinoisState.edu/business 9
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BUSINESS WEEK 2007

Effective career preparation requires a blend of experiences. Since
the mid-1970s, Business Week has offered an ideal venue through

which students can apply classroom learning to produce an event

that directly benefits thousands of individuals.

“Tomorrow’s World” was the theme chosen for Business Week

2007. The 10 student leaders who
coordinated the week’s events were
assisted by the dean’s staff, the Career
Center, faculty advisors, and represen-
tatives from registered student organi-
zations.

Jim Owens, chairman and CEO
of Caterpillar Inc., gave the keynote
address. More than 1,200 people gath-
ered in Braden Auditorium for his
remarks, which focused on leadership
in a global economy.

Sara Molidor, president of Busi-
ness Week 2007, found that the posi-
tion allowed her to apply many strate-
gies, skills, and concepts covered in

her coursework. “Coordinating the

week’s events required tremendous teamwork from the committee

members. We all learned just how important clear communication

and organizational skills are to success.”
The highlight for Molidor was having lunch with Dr. Owens
and his special guest State Farm CEO Ed Rust. “It was an unbeliev-

able opportunity to have one-on-one conversations with two

tremendously successful individuals,” Molidor said. She added that

her Business Week involvement allowed her to meet many other

industry leaders, polish her public speaking skills, and gain leader-

ship experience.

“If you want meaningful opportunities that help you distin-

guish yourself from the crowd, you just have to step up and get

Jim Owens visits with Laura
Meade ’07 who served as Mock
Interview Coordinator for
Business Week.
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involved. It is all possible right here in the College of Business,” said
Molidor. She said her Business Week experiences were critical in
securing a summer internship with Stepan Company, a leading
manufacturer of chemicals used in cosmetics, soaps, and other con-
sumer products made by clients including Proctor & Gamble. “The
recruiters saw firsthand that I had the skills to produce effective
marketing materials and conduct sales presentations.”

Recruiters from 15 companies offered their services to students
during Business Week, conducting more than 125 mock interviews.
Five alumni also returned to campus to share their special expertise
with students. In addition to participating in a panel discussion,
each graduate offered a special evening presentation.

BUSINESS WEEK ALUMNI PANELISTS

Jeffrey Cavanaugh 90

(business administration)

Chief of staff to the Under Secretary

for International Trade

United States Department of Commerce
Washington, D.C.

Brett Ellis ’88 (finance)
Member, RE/MAX Hall of Fame
and partner in the Ellis Team
Ft. Myers, Florida

Greg Heerde ’91 (finance),
M.S. ’93 (accounting)
Senior vice president

Aon Re Global

Chicago

Greg Monigold ’91
(organizational leadership)
Manager of information systems
Harris Alternatives

Chicago

Eileen Ni, M.A. ’87 (English),
M.B.A. ’91

Division marketing manager
and Asia-Pacific sales manager
Adalis Corporation

Vancouver, Washington



DEVELOPMENT
OUTLOOK

FROM DEVELOPMENT DIRECTORS CLARANNE PERKINS 70 AND AMY SAJKO M.B.A. ’05

“Business is all about relationships,”

said Donna Zarcone *79, former COO of Harley-Davidson Financial Services and now head of D.E Zarcone &
Associates LLC, an advisory services firm. “Over the years, staying connected with Illinois State University faculty,
staff, and alumni—particularly within the College of Business—has proved invaluable to me in my career.”

“Donna has been extremely generous with her time and expertise,” said former Dean Dixie Mills. “She has been
a keynote speaker for Business Week and for Beta Gamma Sigma. Donna also provided leadership during the Uni-
versity’s most recent fundraising campaign. She clearly recognizes how financial support enables us to attract top-
quality students and offer valuable learning opportunities that enhance the programs within the college,” said Mills.

So why is a busy executive willing to maintain these long-term connections? “I am truly grateful to Illinois State
University for the strong foundation it has given me upon which to build my career,” said Zarcone.

Brad Peterson ’95 is a vice president at Northern Trust Company and another graduate who values maintaining
strong connections with the college. “The relationships I established at Illinois State, both as a student in the
Finance Department and in the Educational Investment Fund (EIF) program, and now as an alumni EIF board
member, have truly been instrumental in my career,” said Peterson, who earned his degree in general finance.

“When interviewing for a job in the investment group at Northern Trust back in 1997, the bank employed a hand-
ful of EIF alumni. They were thriving. That connection definitely helped me secure the position,” Peterson explained.

The individuals Peterson met as a student and in the service of the College of Business have served as references
and as sources of information for making career changes.

Peterson is now providing an important link between the college and the current business world by serving as a
member of the EIF Advisory Board. “This network is a vital tool for keeping the curriculum fresh and relevant for stu-
dents,” added Peterson, who is also a donor. “As someone who benefited greatly from my experience at Illinois State
University and in the EIF program, I feel it is important to give back to current students so they can have the same pos-

itive experiences.”

Being a mentor, offering internships, recruiting our graduates, providing leadership on an
advisory board, serving as a guest speaker, sharing your pride in the College of Business,
and—of course—offering financial support are all ways to remain connected.

To help encourage more graduates to build and maintain strong ties, the college is proud to announce the addi-
tion of a second director of development, Amy Sajko, M.B.A. ’05. Sajko, who previously served as director of devel-
opment for Major Donor Relations, is very excited about the opportunities ahead. “I can’t wait to help my fellow
alums make the College of Business an unmatched learning environment!”

If you're already supporting the COB, Perkins and Sajko can help you take your connection to new levels. If you
haven't yet reached out, they’ll help you take that all-important first step. So please, stay in touch and help us sustain
our tradition of excellence at Illinois State University.

Claranne Perkins Amy Sajko
cperki@]llinoisState.edu asajko@IllinoisState.edu
(309) 438-2297 (309) 438-7735

lllinoisState.edu/business 1
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COB NEWS

“It is significant that this recognition results from the positive opinions our
students have expressed about the program, our faculty, and the new College

of Business Building.”

BusinessWeek magazine ranking

How much value does a business degree from
Illinois State University have? A lot. There
are more than 3,000 undergraduate business
programs in the United States. The AACSB-
accredited program at Illinois State’s College
of Business ranked 75th overall, and 41st

among public universities in

UNDERGRAD
B-SCHOOLS

BusinessWeek

dent relations. Porter, who coordinated the

the most recent BusinessWeek

magazine survey.

“Although there are areas
in which we want to

improve, the overall results
were exciting and illuminat-
ing,” said Norris Porter,
assistant to the dean for stu-

survey process with BusinessWeek, feels the
employer ranking is especially noteworthy.
“Recruiters were asked to rate schools on the
quality of their graduates, the innovativeness
and relevance of their curriculum, and the
effectiveness of their career services. We
scored well above several notable schools

SHRM EARNS CHAPTER
MERIT AWARD

For a second straight year, the lllinois State
University chapter of the Society for Human
Resource Management earned the Superior
Merit Award. Management Professor Jim
Jawahar serves as the group’s faculty advisor.
“The members should be especially proud
since just a small percentage of the 400 stu-
dent chapters nationwide earn this distinction.”
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including Purdue, Wisconsin, Minnesota,
Louisiana, North Carolina, Auburn, George-
town, Missouri, and Northern Illinois Uni-
versity,” he explained.

Positive student feedback also contributed
to the strong BusinessWeek performance.
One student wrote, “Often a vision does not
match the experience. However, the College
of Business vision that permeates the Web
site is truly the experience I am having in my
interaction with faculty and staff. Without
exception, my coursework at Illinois State has
been delivered by professional, dedicated, and
highly talented professors who not only per-
sonally teach and share their knowledge, but
who also make themselves available to stu-
dents in a variety of levels.”

Princeton Review

Although approximately 1,450 institutions
offer M.B.A. programs, all are not created
equal. Illinois State University’s College of
Business was named one of the nation’s best
choices for earning an M.B.A. in the 2007
edition of Best 282 Business Schools, published
by Princeton Review.

“It is significant that this recognition
results from the positive opinions our stu-
dents have expressed about the program, our
faculty, and the new College of Business
Building,” said Dixie Mills, former dean of
the College of Business.

Princeton Review does not name a best
business school overall or rank the schools
selected for inclusion in the book. Instead,
the book features two-page profiles of the
recommended schools and includes overviews
of their academics, student life, and admis-
sions processes. The narrative sections and
rankings are based on data provided by each
school and on surveys of more than 18,000
students attending the institutions profiled.

Ilinois State M.B.A. students cited their
appreciation of the “big university resources
with a small classroom focus” they find in the
College of Business. Students also valued the
personalized attention by faculty, strong net-
working with local and regional corporations,
career placement services, and the new, state-
of-the-art College of Business Building. There
are typically 190 M.B.A. students at Illinois
State, and approximately three-fourths are
employed full-time, taking weekend or
evening classes to complete their degree.

New faculty and staff

Gary Koppenhaver joins the COB as chair-
person of the FIL Department. He held the
rank of professor in the department of
finance and economics at Iowa
State University, where he has
been on the faculty since
1988. Koppenhaver has an
outstanding record as a
teacher/scholar, as well as valu-
able administrative experience,
having served two terms as
associate dean of the College

of Business at Iowa State. In
1999 Koppenhaver was recog-
nized as the Best Professor at Iowa State by
the Jowa State Daily. He has an extensive
research record in areas including futures and
options contracts, financial education, and
financial intermediation and regulations, as
well as significant professional service. Kop-
penhaver received his B.S. and Ph.D. degrees
from the University of Iowa. He was on the
faculty at Southern Methodist University and
served as a senior economist in the research
department of the Federal Reserve Bank of
Chicago.

B.J. Newmister '99, M.B.A. ’006, is the

new associate director of the M.B.A. pro-



gram. His responsibilities include student
services, program marketing, alumni rela-
tions, and Web site management. Newmister
worked at State Farm Insurance Companies
for 10 years where he served as a property
and casualty underwriter and a response cen-
ter supervisor. Newmister succeeds Kathy
Alexander, who was appointed director of
stewardship for Illinois State University.

The Accounting Department has hired
two new tenure-track assistant professors in
the fall. Ronald Guidry will focus on finan-
cial accounting and Deborah Seifert will
teach managerial and cost accounting. Bruce
Seifert will join the department in a full-
time, non-tenure-track position and teach
Internet classes.

The Department of Marketing welcomes
two new tenure-track assistant professors.
Horace Melton will teach introductory mar-
keting courses and Kathy Mountjoy will join
the business teacher education faculty. Merlin
Anderson, a part-time non-tenure track
faculty member, will teach the introductory
marketing course.

Management and Quantitative Methods
has hired three new tenure-track assistant pro-
fessors. Laura Erskine will teach organiza-
tional behavior, Terry Noel will focus on
entrepreneurship, and Somnath Lahiri will
teach international business and management.

Retirements

Don Robinson retired after 35 years of dedi-
cated service to the College of Business. His
teaching interests included statistics, manage-
ment science, and quantitative methods.
During his career Robinson’s research focused
on mathematical programming, distribution
planning, scheduling, forecasting, statistical
analysis, and the use of management science
models for decision-making problems. His
work was published in a variety of national
and international academic journals. Robin-
son served as a consultant for several major
companies in the areas of distributions plan-
ning, conference scheduling, production
scheduling, and statistical analysis. He earned
his B.B.A. and M.B.A. from the University
of Texas at Austin, and his D.B.A. from
Louisiana State University.

Lee Graf received his D.B.A. from Mis-
sissippi State University before joining the
College of Business in 1978. He taught for
many years in MQM, served as interim chair

for the Department of Accounting, and was
director of the M.B.A. program at the time
of his retirement. Graf’s research program
has focused on international management,
innovative management practices, unioniza-
tion in institutions of higher learning, and
experiential learning/pedagogical innovation.
More recently, however, his research has
shifted to sexual harassment, issues related to
entrepreneurship/small business manage-
ment, and a myriad of topics related to ter-
rorism and reduction of risk of terrorist
attack. Graf was selected as a Fellow of the
Association for Business Simulation and
Experiential Learning in 1992. In 1995, Graf
was awarded the Illinois State University des-
ignation of Outstanding University
Researcher, and in 1998 received the Cater-
pillar Scholar designation.

Mark Slama joined the faculty at Illinois
State University in August 1991. Previously,
he served on the faculty at Utah State Uni-
versity where he began his academic career as
an assistant professor in 1982 and was given
early promotion to associate professor in
1985. Slama’s teaching and research interests
were in the areas of marketing strategy, mar-
keting management, and buyer behavior. In
1997, Slama received an award for Most
Outstanding Article in the Journal of Con-
sumer Marketing. In spring 1995, he was
named Outstanding Researcher in the Col-
lege of Business at Illinois State University.

Faculty awards for 2006-2007

Gary Hunter (MKT) will be a visiting Ful-
bright Scholar at Paderborn University in
Paderborn, Germany, in fall 2007. His teach-
ing will focus on strategy, financial analysis,
and issues of consumer behavior in a retail
environment. In addition to teaching the
retail course, Hunter will conduct research on
German retail markets and consumer empow-
erment. He is one of approximately 800 U.S.
faculty and professionals traveling abroad
through the Fulbright Scholar Program.

Nat Pope (FIL) and Jim Jones (INS)
received the Les Strickler Award for creativity
in teaching insurance and sharing develop-
ments that improve the quality of risk and
insurance education. They developed a one-
week program, “Redbird Risk Management
Challenge,” for talented high school juniors
interested in business or actuarial careers.
The award was presented by the American

lllinoisState.edu/business
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Risk and Insurance Association (ARIA), the

premier organization for risk management

and insurance scholars and marks the first

time the international panel of judges has

given the award for a program outside of

undergraduate or graduate education.

¢ Mike Williams (MKT) received the
Caterpillar Faculty Scholar Award

* Gary Hunter (MKT) was presented with
the College of Business Research Award

* Debbie Lindberg (ACT) earned the
College of Business Service Award

* Jeri Beggs (MKT) received the Manahan
Family Award for Teaching Excellence in
Business

* Elango Balasubramanian (MQM) won the
Wilma Jean Alexander Technology Award

¢ Linda Miles (FIL) received the Beta
Gamma Sigma Professor of the Year Award
at Illinois State University

* Glen Bailey (BTE) was recognized with
the first annual Illinois Business Education

Association Outstanding Collegiate
Teacher of the Year Award

BY THE NUMBERS

According to Norris Porter, assistant to the
dean for student relations, very positive
enrollment trends continue for 2007.

¢ Freshman enrollment is 658 students,
around 4.5% more than the previous year.

* Increasing course and eligibility require-
ments have resulted in a stronger pool of
transfer students. Approximately 189 have
been accepted for fall semester.

¢ Of the new freshman business majors, 13.4%
are students of color, up from 10% in 2006.

* The average ACT for enrolled new
freshmen is 24.0.
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U.S. Department of Education
grant funds international
internships

According to the U.S. International Trade
Administration, 95 percent of the world’s
consumers live outside the United States.
Targeted efforts are underway at Illinois State
University to prepare future graduates for
success in the international marketplace. This
summer, multidisciplinary teams of students
went abroad on innovative internships to
increase international economic opportunities
for agriculture-based businesses AgVantage
Inc. of Loves Park, and FranMar Chemical of
Bloomington. Teams visited New Zealand
and Germany. Students represented entrepre-
neurship, international business, and market-
ing in the College of Business, and agricul-
ture and technology in the College of
Applied Science and Technology.

In May Illinois State received a two-year
grant totaling $160,000 from the U.S.
Department of Education to expand these
efforts. “By linking all these disciplines in a
team-based international internship, students
gain essential hands-on experiences that also
benefit Illinois businesses,” said Peter Kauf-
man (MKT). He and Iris Varner (MQM) are
principal directors of the project. Mark
Hoelscher (MQM), Aslihan Spaulding (AG),
and Klaus Schmidt (TECH) are co-directors
who collaborated on the grant proposal and
internship opportunities.

Matea Simovic (IB), Lauren Kuzer (MKT) and
Tim Gueldener (AG) interacted with several
thousand industry professionals while demon-
strating Franmar products in Las Vegas at the
World of Concrete Trade Show in January.

Accounting success continues

The Department of Accounting continues to
receive national attention for the success of
its students sitting for the CPA examination.
The program is listed as one of the top 25
accounting programs in the nation for stu-
dent performance on the 2005 CPA exam,
the results of which were just released. It is
one of only two Illinois schools listed in the
top 25 in the nation by the National Associa-
tion of the State Boards of Accountancy
(NASBA) and has been ranked 18th in the
nation with respect to the pass rate for stu-
dents with advanced accounting degrees.
“The Department of Accounting’s contin-
ued excellence on the national CPA examina-
tion is the result of two factors,” said Gerry
McKean, interim chair of the department.
“First, the department has intelligent and moti-
vated students who are passionate about their
chosen profession. Second, the departments
faculty adds significant value to each student’s
professional growth and development.”

Caterpillar student scholars

Six outstanding College of Business students
were awarded $1,000 scholarships through the
Caterpillar Excellence Fund. The honorees
were selected from a field of 41 applicants who
met the academic requirements and submitted
an essay on how their performance inside and
outside the classroom exemplified the charac-
teristics of “excellence” and “leadership.” Cater-
pillar scholars are accounting/M.PA. majors
Ashley Brewer of Bloomington and Audrey
Karrick of Springfield; accounting major Ryan
Cullen of Champaign; and finance majors Eliz-
abeth Heeren of Westville, Laura Meade of
Canton, and Matt Weber of Lincoln.

AMA wins recognition

Jim Cox, faculty advisor, announced that the
Illinois State University Student Chapter of
the American Marketing Association was
named the Gerald Koetting Collegiate Chap-
ter of the Year for 2007. This regional award
is sponsored by the American Marketing



Association of St. Louis. The Illinois State
chapter has received the Koetting award three
previous times—in 2001, 2003, and 2005.
Brent Kane was also recognized as
ISU-AMA’s outstanding marketing student.
ISU-AMA also received an outstanding
chapter award at the international leadership
conference recently held in New Orleans.

Beta Gamma Sigma

Beta Gamma Sigma is an international
honor society that provides the highest
recognition a business student anywhere in
the world can receive at a school accredited
by AACSB International. The national
organization supports a matching scholar-
ship program for chapters that achieve at
least a 70 percent membership acceptance
rate in a given year. In 2006 the chapter at
Illinois State qualified for the first time as
an exemplary chapter and has earned the
same distinction in 2007.

The first $1,000 Beta Gamma Sigma
scholarship was awarded in April to finance
major Elizabeth Heeren. Re-qualifying as an
exemplary chapter will allow Illinois State to
award a second Beta Gamma Sigma scholar-
ship in 2008. This year a permanent Beta
Gamma Sigma Key Monument was added
to the COB courtyard to provide a visible
presence of the college’s commitment to
academic excellence. A complete listing of
2007 inductees and COB faculty who are
members of Beta Gamma Sigma is available
on the College of Business Web site.

Sandra Reese ’80, of Reese Partners, was
the guest speaker for the initiation cere-
mony. Her company is an international,
boutique consulting firm and plays a pivotal
role in developing and implementing cross-
border business strategies between North
American-based enterprises and companies
located in India and China.

Jack North Leadership Award

The 2007 recipient of the Jack North Lead-
ership Award is marketing and interna-
tional business major Taren Windish of
Pekin. Windish received $1,000 and repre-
sented the graduating class by providing
opening remarks at the May commence-
ment ceremony. The award, created in

2006, honors Jack North, senior executive
vice president at State Farm Insurance.
North served on the College of Business
Advisory Council and as chairperson for
the first Illinois State University capital
campaign that raised $96 million for the
University. He is a dedicated servant leader
and supports this award as a way to honor a
student who shows outstanding potential as
a future business and civic leader.

Collegiate sales summit

Three Illinois State professional sales majors
were recognized for their outstanding aca-
demic achievements combined with strong
qualities in leadership, service, and profession-
alism through extracurricular activities. Lauren
Caudell ’07, Steve O’Connor ’07, and junior
Morgan Blair were selected to participate in
this one-of-a-kind event bringing the top stu-
dents from a select group of universities across
the United States together with leading sales
and sales management professionals to discuss
current industry developments. The three-day
summit was hosted in Orlando by Marriott
Vacation Club International.

New graduate
employment survey

* 57% of May graduates had already secured
professional employment, with 86% of
those positions being in Illinois. Last May
just 49% had secured positions.

* 4% were attending graduate school

* 17% were employed part-time or not
seeking employment

* Approximately 22% were still actively
secking full-time employment in their field

e Salaries for those professionally employed
were right on target with averages reported
by the National Association of Collegiate
Employers: 21.4% were over $50,000;
37.3% were between $40,000 and
$50,000; 71% had salaries between
$30,000 and $50,000; The average of the
midpoints was $42,460

lllinoisState.edu/business
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ALUMNI

Timothy R. Brennan °70, of Glenmoore,
Pennsylvania, recently retired from Dun &
Bradstreet in business information sales and
sales management after 36 years of service.
He plans a new career in real estate sales.

His wife, Susan (Lamkin) ’70, is a special
education teacher in the Coatesville, Pennsyl-
vania, area school district. The Brennans
enjoy photography, golf, and travel.

James Dixon °73 is director of purchasing
for information technology and marketing
services for Ford Motor Company in Dear-
born, Michigan. He and his wife Sandra have
four children and reside in Farmington Hills,
Michigan.

John P. Marvin ’74, of Raymond, Washington,
became a CPA in 1978 and earned his M.B.A.
from Wichita State in 1988. He has been pres-
ident of Raymond Federal Bank since 1994
and served as the 2006-2007 chairman of
the Washington Financial League.

Barbara (Wagoner) Morris ’76 serves as
manager of human resources at the corpo-
rate headquarters of Illinois Tool Works in
Glenview. She resides in Elgin.

Dennis Berry °79, a native of Canton, was
recently named president and CEO of
Eberspaecher North America, a leading
global supplier of exhaust technology for
the automotive industry. Prior to joining the
firm, Berry was president of SKD Automotive
Group, an automotive supplier of metallic
and plastic modular assemblies. He previ-
ously held key management positions in
manufacturing and engineering for Siemens
Energy & Automation Inc., Sundstrand Aero-
space, and Caterpillar Inc., where he began
his career in an apprenticeship program.
Berry resides in Novi, Michigan.

Linda B. Walton-Todd ’79 of Chicago is
instructional leader for the Chicago Public
Schools Office of High School Programs—
Department of Education to Careers.
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UPDATES

Jay Cardwell °81 has been involved in the
entertainment industry for more than 19
years. His theatrical credits include the off-
Broadway musical Nunsense and the critically
acclaimed musicals The Last Session and
Monsoon Christmas, as well as the new musi-
cal HATS! Jay was recently promoted from
CFO to COO of Sibling Entertainment and
purchased Dick Foster Productions, a major
production company in Las Vegas. Previously,
Cardwell was a senior CPA consultant with
Arthur Andersen & Co. in St. Louis. He resides
in New York City.

Kiyofumi Katsuki ’81 of Tokyo, Japan, worked
for Wilson Sporting Goods from 1981 to 1993
as sales manager, golf division, and marketing
director. Currently he is the president/repre-
sentative director of IAMS, and a boardmem-
ber of Proctor & Gamble, Japan. In his spare
time, Katsuki enjoys golfing.

Cheng-Ming (James) Hsi, M.B.A. °82, serves as
vice president of Zippy Technology Corpora-
tion, a publicly listed company in Taiwan. The
firm specializes in the manufacturing of elec-
tronic key components.

William Brodt ’83 is managing director of
BMO Capital Markets in Chicago. He resides
in ElImhurst.

Donald Ohl ’85 is a civil defense lawyer in
Madison County with Knapp, Ohl & Green.
He and his wife reside in Edwardsville and
are the parents of Ty, Jake, and Josh.

Chee Onn “John” Lim ’87 returned to his
home country of Singapore after receiving
his degree from lllinois State. Two years later,
he married Pauline Choo ’87 of Malaysia.

He recently transferred from Singapore to
the Micron Technology Inc. headquarters

in Boise, Idaho, where he works in the
purchasing department.

Noor Faiza Ahammed ’89, who lives in West
Malaysia, worked at the Malaysian Bank

in downtown Los Angeles from 1990 to 1991.
After returning to her home country she joined
ExxonMobil in their procurement department.
Ahammed now works as a finance manager
for Drexel Bakti, a local oil and gas company
near her hometown. She is married to Zubaidi
Rani; they have an eight-year-old son and a
six-year-old daughter.

Mark Kennedy ’89 of Plano, Texas, has been
with Simpson Anchor Systems, a division of
Simpson Strong-Tie Co., for eight years. He
recently accepted the position of national
accounts manager for his division.

James Van Houten, M.B.A. '89, of Minneapolis,
Minnesota, is a college professor and insur-
ance company CEO. Van Houten was recently
appointed by the governor to a six-year term
as trustee for the Minnesota State College
and University System. The system includes
32 colleges and universities at 53 campus
locations throughout the state.

Scott Wirtjes ’90, ’95, taught at Tri-Valley
High School for four years before joining
State Farm as a business analyst. He lives in
Tremont and enjoys outdoor activities and
coaching youth sports.

Evgeni Kanev, M.B.A. *94, left his position as
director of corporate finance after nearly 12
years at KPMG to become the managing
director, European operations, of the U.S.
Tello Corporation, a venture capital company
in the unified communications business. He
resides in Bulgaria.

Olca Engin-Sarialtin 96 is a homemaker and
the mother of a 5-year-old daughter and 3-
year-old son. She resides in Germany.

Lawrence Minutillo ’96 is assistant vice presi-
dent of Harris Bank in Elk Grove. He and his
wife, Geneeg, live in Harwood Heights and are
the parents of Larry and Rebecca. Minutillo
enjoys coaching little league football.

Matthew Schwerin, M.B.A. 96, moved back to
the Chicago area after graduation, where he
worked for nine years at WW. Grainger Inc. in
various financial capacities. In September
2005, Schwerin left Grainger to start his own
fee-only investment advisory firm, CAPS
Financial Group. He now has offices in
Bloomington and Glen Ellyn. Schwerin serves
on the board of directors for Flanagan State
Bank.



Warren Gollop, M.B.A. *98, of St. Michael, Bar-
bados, is senior marketing manager, North
America and Europe, for marcus evans. The
firm is one of the world’s leading providers
and promoters of strategic conferences, pro-
fessional training, in-company training, busi-
ness-to-business congresses, sports hospital-
ity, and online information. Founded in 1983,
marcus evans has more than 3,500 employ-
ees operating in 24 countries around the
world.

Matt “Jay” Denning ’99 is a transportation
manager for C.H. Robinson of Madison,
Wisconsin. The company has grown from
a 10-person, $900,000/year office to a 48-
person, $7 million/year branch since Jay
began. The Madison branch is one of the
top five in the company.

Ginny Gillotti 99, of Hermosa Beach, Califor-
nia, works in the Los Angeles office of Strate-
gic Financial Group, a member of Northwest-
ern Mutual, as the director of campus recruit-
ment. Ginny manages the local recruiting
efforts for the network and district offices for
the nationally recognized undergraduate
internship program. She is a member of Delta
Zeta sorority and assists in advising the Loy-
ola Marymont University chapter. Previously,
Ginny worked as an event manager at the
Beverly Hills Chamber of Commerce after
working in Chicago as director of administra-
tion and operations at the Sigma Alpha
Epsilon national headquarters.

Billy Taylor 99 of Bloomington began his
State Farm career in 1997 and joined the
southern zone human resources team in
2004, becoming one of the zone’s first
agency recruiters in 2006. He was most
recently promoted to corporate HR manager,
client services. Taylor has completed three
parts of the CLU designation and is pursuing
his M.B.A.

Amy (Komenda) Zelenka ’99 is an event mar-
keting manager for the American Marketing
Association headquarters in Chicago. Happily
married and living in Lisle, she enjoys hiking,
canoeing, and fishing.

Tiffany Hoffman ’01, who resides in Clarendon
Hills, is a commercial property manager for
Inland Mid-Atlantic Management Corporation
in Oak Brook. She is working towards her real
estate license.

Joe Deutsch, M.B.A. °01, of West Monroe,
Louisiana, is chief operating officer of Com-
munity Financial Insurance Center LLC in
Monroe, Louisiana.

Katherine (Walters) Rader 02 was recently
promoted to branch manager and named an
assistant vice president at Heartland Bank
and Trust Company’s Pekin office. She mar-
ried Trent Rader in 2005 and built a home
outside Danvers.

Michelle (Paul) Santucci ’02 is an account
manager for food broker PSI. She is married
to Peter Santucci '02.

Peter Santucci ’02 is the owner of Quality
Cable Service Inc. in East Dundee. He mar-
ried Michelle (Paul) 02 last summer and lives
in Elgin.

Michelle Kelahan ’03 is an account manager
for Mintel Custom Solutions, an international
marketing research company in Chicago. She
is engaged to be married in October 2007.

Jason Smit ’03 runs one of the largest tennis
academies in Cape Town, South Africa.

Clark Kays 05 of Chicago works as an avia-
tion insurance broker at Aon Risk Services,
the world’s largest broker and an industry
leader in benefits compensation consulting.
He has completed his Associate in Risk Man-
agement designation and is in the process of
obtaining his CPCU designation. Kays
recently wed his wife Kimberly, who teaches
middle school music in the Chicago suburbs.

Miklos Konkoly 05 is an assistant brand man-
ager for Unilever Company. He resides in
Hungary.

Tara Stahl, B.S./M.P.A. °05, resides in Buffalo,
New York. Tara attends law school at the
State University of New York at Buffalo, and
works at Neighborhood Legal Services in the
public benefits unit, providing free legal serv-
ices and advocacy to homeless individuals.

Scott Williams *05 works in the
Baltimore/Washington, D.C., area as an
implementation specialist for MICROS Sys-
tems, a hospitality point-of-sale company. He
works in the leisure and entertainment divi-
sion, which supports MICROS’s major North
American accounts in the hotel/resort, sports
stadium, casino, and cruise ship markets.
Williams travels upwards of 80 percent of his
time to program databases, install software
and hardware at the customer site, and train
the end user on the product. Scott enjoys the
opportunity to travel the United States and
Canada through his work. He resides in
Halethorpe, Maryland.

Amber Marie Pozzi ’06 is a management
trainee for The National Bank and resides in
Rock Island.

Erik Thornton 06 lives in Chesterfield, Mis-
souri. After graduation, Thornton started his
own business as a financial representative
with Northwestern Mutual near St. Louis.

Carrie White 06 of Chicago is a sales assis-
tant for the Chicago Marriott Downtown
Magnificent Mile.

Javier Jurado, M.B.A. ’06, is a Sarbanes-Oxley
administrator for Caterpillar Inc. Treasure
Operations, where he is responsible for per-
forming control activities for 53 key controls.
He resides in Peoria.
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THANK YOU DONORS

The College of Business is grateful
to the following alumni, friends,
corporations, and foundations for
their generous gifts and pledges
received by the lllinois State
University Foundation for the
college between January 1, 2006,
and December 31, 2006.

$100,000+
Caterpillar Foundation
State Farm Foundation

$50,000-$99,999

Archer Daniels Midland Company

COUNTRY Insurance & Financial
Services

Hobart and Marian Gardner Hinderliter

$10,000-$49,999

Advisor Charitable Gift Fund

AFNI

Aon Foundation

Connor & Gallagher Insurance
Services Inc.

Economic Development Council

Nancy and William England

Farmers Financial Group Inc.

Gary Gemberling

KPMG Foundation

National City Corporation

Nationwide Foundation

Thomas and Melissa Reedy

John and Therese Rigas

St. Louis Chapter of RIMS

State Farm Companies Foudation

Surplus Line Association of lllinois

$5,000-$9,999

AIG American International Group

Allstate Insurance Co.

Arthur J. Gallagher Foundation

Auto Club Group

Busey Bank

Chubb Group of Insurance Companies

Clifton Gunderson LLP

Teresa and James Dooley

Fastenal Company

Fastenal Company Purchasing

First Investors Corporation

Frito-Lay

GROWMARK Foundation

Harco National Insurance Co.

Heritage Enterprises Inc.

JTL Consulting LLC

Duane and Sandra Livingston

Marsh USA Inc.

McLean County Chamber of
Commerce

Martha Means

Pekin Insurance—Farmers Auto
Insurance Association

PricewaterhouseCoopers Foundation

Diane and Michael Richard

Risk Insurance Management
Society Inc.

RLI Insurance Co.

Ryder Truck Rental Inc.
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Sherwin-Williams Co.

State Farm Mutual Auto Insurance Co.

Herbert and Nancy Stoller
Wells Fargo Financial

$1,000-$4,999

AAA Chicago

ABN-AMRO—LaSalle National Bank

ACE American Insurance Co.

AFNI Insurance Services

All Risks LTD

Ameren Corporation

American Agency System Insurance

American Agricultural Insurance Co.

American Family Mutual
Insurance Group

Amerisure Insurance

AptarGroup Inc.

Association of Lloyd’s Brokers

Jill Attaway and Mitch Griffin

Sarah Attaway

Auto-Owners Insurance

Lucinda and David Baier

Gaye and Glenn Bailey

R. Lee and Linda Bailey

Bank of Illinois

Alan Bedell and Deanna Frautschi

Bituminous Casualty Corporation

Joyce and Gregory Brown

Willie Brown

Karin and Eric Burwell

Scott and Beth Carr

CEFCU

Chicago Office Technology

ChoicePoint Inc.

Rebecca and Brian Christensen

Commerce Bancshares Foundation

Community Foundation of Central
lllinois Depository

Corn Belt Energy

Margaret and Peter Couch

Cozen O’Connor

Crain Communications Inc.

Crowe Chizek

Phillip Davidson

David and Kathleen Deneen

Kathy and Michael DeWalt

James Doyle and Susan Anfin-Doyle

Andrew and Ruth Drendel

Paula Eissfeldt

Employers Reinsurance Corporation

George and Carol Eovaldi

Fireman’s Fund Insurance Co.

First State Bank of Bloomington

General Credit Forms Inc.

General Reinsurance Corporation

Global Impact-Robert Half
International

Global Impact-UBS Foundation USA

Julie and Kevin Grace

Greater Saint Louis Community
Foundation

Jean Grever

Harriet Griswold

Guy Carpenter & Co. Inc.

H & R Block Foundation

Stephen and Sharon Hagge

Douglas and Jenifer Hart

Hartford Steam Boiler Inspection &
Insurance Co.

Heartland Bank & Trust Co.

Hilb Rogal & Hobbs of Chicago Inc.

Hortica Florists Mutual Insurance Co.

Evelyn and Kenneth Huddleston

Lea and James Hudson

lllinois Association of Mutual
Insurance Companies

Illinois Corn Marketing Board

lllinois Farm Bureau

Insurance Services Office Inc.

John Deere Foundation

Daniel Johnson

Randy and Michael Keane

Virginia and Dennis Koide

Andrew LaFrence

Roger and Mary Lakin

LaSalle National Bank (ABN-AMRO)

Debbie and Terry Lindberg

Lloyd’s Illinois Inc.

Timothy and Loretta Longfellow

Lord Bissell & Brook LLP

Thomas and Zona Lorig

Main Street Bank & Trust

Miron and Anne Marcotte

Markel Corporation

Keith and Kathi Martin

Kenneth and Pamela Marx

Philip and Marcella Maughan

Charles R. and Joan M. McGuire

Steven and Susan McMullen

Alan Medina

MetLife Auto & Home

National Underwriter Co.

Nationwide Publishing Company Inc.

Susan Nelson-Brown

Jerry and Alberta Newman
NICOR Inc.

Charlie Norman

Kim and Jack North
Northwestern Mutual Life
O’Hagan Smith & Amundsen LLC
Alice and Stanley Ommen
Pekin Insurance

Claranne Perkins

Barbara Perry

PHH Corporation
PricewaterhouseCoopers LLP
Michael and Laura Priess

Prime Meridian Insurance Group Ltd.

Sandra Reese and Russell Stepke

Risk & Insurance Management
Society Inc.

Risk Management Solutions Inc.

Michelle and Dan Rojo

Sharon and Duane Rossmark

Thomas and Sheryl Schambach

Scott A. Carr Agency

Myra Secoy

Secure Corporation Inc.

Sherwin-Williams Company

Spencer Educational Foundation Inc.

State Farm Insurance

Steven and Melissa Steinman
Swiss Reinsurance
Symantec

Mark and Susan Thorndyke

US Bank

Vanguard Charitable
Endowment Program

Vector Marketing Corporation

Verizon Foundation

Richard Watts

Dianne and John Wenz|

Widmer Interiors

William and Nancy Yarger

Donna and Phillip Zarcone

Harvey Zehr

Zurich Insurance Services Inc.

Zurich North American

$250-$999

Anonymous (2)

3M Foundation Inc.

Adkisson Consultants

Willie Allen

Allstate Foundation

Kathy and Samuel Anderson

Anheuser-Busch Foundation

David and Susan Arey

Arlington/Roe & Co. Inc.

Richard and Kathleen Barclay

Jo and Joey Barnes

Richard and M. Jane Beal

Brent A. and Jeri Mullins Beggs

Debra and Kenneth Beschorner

Hope Bingham

BKD LLP

Christopher Blood

Wanda and Michael Bock

Joan and Richard Bone

Peter and Debra Borowski

David and Karen Boswell

Kathleen and Donald Boulter

Timothy and Jodie Braida

Thomas and Sarah Breslin

Susan and Brian Bruce

Robert and Deborah Brumbaugh

Erica Brumleve

Susan and Michael Bruner

Ayneka Bruno

Barry and Jayna Burgdorf

Melanie and Mark Burns

Richard and Julie Carlson

Susan and Alan Carlson

Kathryn and Robert Carroll

Richard and Carol Cavoto

Center For Investment Research

Susan and Michael Childress

Sherri and Steven Chinski

Rodney and Suzie Christo

Elizabeth Collingwood

Philip and Marla Corkill

COUNTRY Insurance &
Financial Services

Christopher Cronau

Marvis and Rodney Custer

Kathryn and Everett Cygal

Marjorie and Stewart Daggett

Judith Dahlman

John Davis

Diana and Duane Debs

Ralph and Linda Decker

William Deemer

Patrick Dileonardi



Joleen and Thomas Dimond
David and Elaine Dion
Ellsworth Donovan

Randal and Lynn Doty
Christine and Kevin Doyle
Mark and Kimberly Drake
Dunbar Breitweiser & Co.
Jennifer and Steven Durick
Dynamic Electronics

Martha and Gerald England
Sandullah and Patricia Epsicokhan
Leonard and Mary Eschbach
Michael and Karen Essington
Exelon Corp

John Eymann

Donald and Ann Fernandes
Rene and Robert Feser

Bruce Finks

Dale and Sara Fitzgibbons
Ellen and Hugh Flanagan
John and Sarah Flanagan
Focus Capital Advisors Inc.
Donald and Phyllis Fortna
Zachary and Lisa Fortsch
Elizabeth and Karl Freeburg
Cheryl and Jason Freund
Carolyn and Thomas Frieburg
GE Fund

Kimberly and Gary Genenbacher
Jason Gingold
GlaxoSmithKline Foundation
Betsy and Daniel Goebel
Connie and Kent Goodrich
Stephen and Mary Goodwin
Susan and John Gorman
Gary and Mary Graff

John and Kim Graff

Donald and Kay Green

Nancy and Edward Grygiel
Philip and Daniela Haake
James and Holly Haas

Robert Haines

Kevin and Laura Harris
Hartmarx Charitable Foundation
Bernard and Susan Haselhorst
Joan and Fredrick Hasselman
C. Mark and Lisa Hedrick
Kelli Heller

John Hemenway

Ernest and Nancy Hendricks
Rosalin and Dennis Henrichs
Henry Crown & Co.

Hershey Foods

Hertz Local Edition

Bryan and Abby Highland
Jeffrey and Lois Hills

Jon and Mary Lou Hinrichs
Connie and H. Ray Hinthorn
Michael and Barbara Holzworth
Frank and Melodie Howard
Pat and Susan Huston

IBM International Foundation
Insight Insurance Services Inc.
John and Kerry Jaburek
James S. Copley Foundation
James S. Kemper Foundation
Jeffrey A. Hickel CPA PC
Robert and Michelle Job
Jennifer Farmer and Jeffrey Jordan
Scott and Mary Joyce
JustGive.org

Steven and Carol Kant

Mark and Mary Kiepura

Chad Kirschner

Steven and Molly Knecht
Ellen and Steven Knous
KPMG LLP
Albert and Lori Krusemark
Phillip Lageschulte
Henry and Mary Ellen Landis
Paula Lawson
Jeanne and William Leman
Tamara and Eric Lemke
James and Melissa Livasy
Victoria and Tom Logan
Terry Lowe
Regina and James Lowery
John and Cathy Lust
Todd Maisch
Michele and Andrew Maletich Jr.
Lois and Richard Manahan
Nicholas Maroules
Eric and Dawn Marsaglia
Timothy and Karyn Martin
Erich and Danelle Maschhoff
Margaret Matthei
Barbara and Michael Maxwell
Jennifer and Scott Meiss
Merrill Lynch & Co. Inc.
Gregory and Patricia Miller
John and Debbie Miller
Karla Miller
Suzanne and Duane Miller
Mark and Marla Miskell
David Mistic
Monge Property Management Co.
Monsanto Fund
James and Gail Moon
John Morris
James and Jeanne Munz
Daniel and Gayle Murphy
Jack Myers
Matthew and Maria Thereza Neisler
Carol and Gary Nelson
Amanda and Gary Neubauer
Melinda and Harry Neumayer
Angela and David Newhouse
Lisa Norling-Christensen
Northern Trust Company
Rhonda and Gary Nottelmann
James and Nancy Novacek
Connie Oller-Heston
and James Heston
Michael and Linda Olson
Oracle Corp
Dean Ortinau
Jacque Osborn
Anthony and Joyce Ostrosky
Newton and Eniola Owi
Benjamin and Debora Pettie
Stephen Pettit
Glenda and Richard Piacenti
Diane and Edward Pilgrim
Jason Pisarik
Margaret Poniatowski
Ronald and Debra Price
Principal Financial Group
Foundation Inc.
Pulte Homes Corporation-
lllinois Division
Donna and Randy Ragan
John and Susan Ramsey
Karthik and Sobana Rao
Laura and Robert Reardon
Joseph and Suzanne Regan
Regions Bank
Cynthia Rein and Gary Dobson
Kristi Riffe

Rockwood Co.

Ron Price-State Farm Insurance
Ronald J. Hoyne CPA

Martin Rumbold

Robert and Annette Rush
Karen Ryder

Sabre Holdings United Way Campaign

Amy and Brian Sajko

Frank and Julie Scheuerell

Janell and Alan Schmidt

Mary and Randy Schmidt

Mark and Kathleen Scholl

William Schwabenland

Jodi Segriff

Jacklyn Serafin

Sickich LLP

Timothy and Linda Siekmann

Daniel Sillin

William Simpson* and Rose Tuttle

Timothy and Karen Sirovy

Keith and Elizabeth Skibicki

James Slattery*

Kelley and James Smith

Society of Financial Services
Professionals

Society of Insurance Trainers &
Educators

Joyce Stadter

Rodney and Cheryl Stickle

Robert and Kristie Sulaski

Sulaski & Webb

James and Christine Svab

Michael and Laura Taets

Betty Tanzey

Tave & Associates LLC

Michael and Michele Taylor

Sherrillyn and Roger Taylor

Ashley Thomas

Susan and John Thomas

Thomson Corporation

Sandra and Edward Timpone

Larry and Christine Tosh

Joseph W. and Connie L. Trefzger

UPS Foundation Inc.

US Bancorp

Debra and Mark Vandermyde

Carson and lIris Varner

Amy and James Viola

Mary and Michael Vogelsang

WW Grainger Inc.

Wachovia Matching Gifts Program

Deborah and Steven Wannemacher

David and Mary Ann Webb

WellPoint Association Giving
Campaign

Wells Fargo Community Support
Campaign

Kathy and Ronald Whaley

Richard and Kathy Whitworth

Philip Wiggers

Kerstin and Brian Wiles

Mark Wilson

Mary and Michael Wilson

Wright Financial Group

Yujian Yan

Clara Young

Bruce Zaret

Christopher and Julie Zurowski

$100-$249

Anonymous

Abbott Laboratories Fund
Anita and Scott Ackerman
Amy and Chad Adams

Andrew Adams
Helen Adams
Jacqueline Adams
Kathryn Alexander
and Thomas Lauritson
Lori and Jeff Allardin
Virginia Allen
Altria Group Inc.
Christopher and Luann Anderson
Michael and Dottie Anderson
Tyler and Nancy Anderson
Terry and Anne Andreasen
Paul Andziewicz
Helen and Gary Anetsberger
Jeffrey Arbour
Diann Arbuckle
Kim and Tina Arnett
Karen and Brett Arseneault
Linda and Jeffrey Austin
AXA Foundation
Lisa and John Baermann
James and Celeste Bailey
Mark Ballard
Kathy and Richard Bammann
Betty and Kendrick Bangs
Brenda Banwart
John and Angela Baptiste
John and Rosemary Baptiste
Marlene and Melvin Barach
Sandra and J. Michael Barker
Eric Barton
Carol and David Bean
Alan Beaty
Daniel and Anita Bedell
Lois Beine
G. Philip Bell
Linda and Michael Bettis
Darrell Bielema
Elizabeth and Robert Bier
Terry and Virginia Bill
William and Kathleen Birch
Karyn and Greg Birky
Craig and Catherine Bishop
Sheryl and Michael Black
Laura Bloemker and Lynn
Wedekamper
Boma & Perschke CPAs PLC
Vincent and Vicki Boone
Gay and Tracy Borchardt
Sandra Borror-Jury and Jeffrey Jury
Elizabeth Bowes-Lewis
and Kevin Lewis
Ruth Bowman
Shannon Boyd
Larry and Peggy Boysen
BP Foundation Inc.
Amy Brewer
Ron and Dawm Briscoe
Christine Brown
David and Beth Brown
Robert and Linda Brown
Sandra Brown
L. Joan Brucker
Henry Bruens
Calla and Tim Buchholz
Beth Buehimann
Dennis Bull
Burlington Northern Sante Fe
Foundation
Greg Burmeister
Marcia Burton
Angela and Randy Bushman
Gail and Edward Butler
John and Carmen Butte
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Glenn and Mary Cackovic
Grant and Heather Cale
Jock and Rita Cameron
Michael and Mary Campagna
Judy and Tye Campbell
Heide Caposieno

John and Sally Caraker
Donald Carl

Anita and Russell Carney
Jacqueline and Lee Carter
Patrice Carter

Beth and Patrick Casey
Patricia and John Catanzaro
Amy Cavanaugh

Elizabeth Cherveny
Suzanne and John Christein

Christensen Capital Management LTD

Scott and Deborah Christner
Chubb & Son

Scott and Jeannie Church
Sarah and Vince Ciccarello
David and Julie Cichy
Citigroup Foundation
Randall and Kathleen Clark
Khristina Clevenger

Faye and Chad Cline

Sarah and Joseph Clinton
CNA Foundation

David and Laura Coe
Brianette Coleman

Margaret and Bruce Colley
William and Cheryl Colliflower
John and Kathleen Connor
Lisa Cooper

David Copper

Robert and Lilian Cottingham
Stephen and Debbie Coughlon
James and Lisa Cousins

Jodi and Larry Coveny

Tom Coward

Lisa and Warren Crane

Doris and Floyd Crank
Joseph Crickard

Diana and Larry Cristy
Robert and Dee Crowell
Francine and Paul Crownhart
CUNA Mutual Insurance Group
Dawn and Thomas Curatolo

Custom Building & Remodeling Inc.

Gene Cwick

Jean and Hugo Dahm

Vrenae and Dennis Daly
Janice and Richard David
Andrew Davis

Michael and Rebecca Davis
Carl Davison

Nancy and Kent Deffenbaugh
Gerald and Wilda DeHaeseleer
Thomas and Connie Dehler
Terrence and Carmen Delaney
Julie and Thomas Depasse
Kevin Dereus

William DeSelm

Joseph and Dee Deutsch
John and Kimberly Dewaal
Kelly Dexter

Lawrence P. and Linda L. Diedrich
Carol Dipazo

Timothy and Lisa Disparte
James and Sandra Dixon
Amy Dolence

Gregory and Nancy Donovan
Kathy and Daniel Dougherty
Martha and John Dougherty
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Kevin Douglas

Janet and Patrick Doyle
Nancy and David Drockelman
Donald and Lora Drummond
Justin Dudek

Bryan and Karen Duncan
Kyle and Traci Dunlap

Mary and Rick Duvall

Ann and Thomas Dvorscek
Beth and Donald Easterla
Kevin and Deborah Edwards
Egg & | Inc.

Arnitta and Richard Eldred
Tamara and Craig Ellinghausen
Vivienne and Gene Ellis
Sheri and David Emmert
James and llene Englehart
Timothy Erxleben

Paul and Eileen Estrem
Ricky Eurich

Laurie and Todd Evans
Michael and Mary Evans
Jere and Allison Eyer
Michael and Karen Fahey
John and Carol Faklaris
Fannie Mae Foundation (FNMA)
Terrance and Nancy Farris
Helen Faulk

Lisa and Don Fehrman

Lynn Filippelli

Judith and Gary Fish
Richard Fitzgerald

Brian Fitzpatrick

Barry and Corinne Fleming
George Flickinger

Ronnie and Cheryl Fluker
Kim and Michael Foltz
Edward and Angela Foppe
Dawn and Patrick Forden
Gordon and Sandra Foreman
Audrey Forte

Harry and Vickie Fortner
Patrick and Mary Fortney
Rachel and Brian Foster
Cheri and Douglas Frank
Kevin Frericks

Paul Frey and Susan Degregorio
Constance and David Frimel
Matthew Fruhstuck

John and Cheryl Fruin

Dawn and Steven Fueger
Jeffrey and Gretchen Furler
Tom and Kim Gaff

Kathi and Stephen Gaines
Tadd and Terisia Gall
Richard and Kathie Gamlin
Mary and Othello Garganera
Nancy Garges

Stephen and Gayle Garwood
Lee and Alice Gaus

Thomas and Judith Gawlik
Janice and D. Bruce Geary
Tom and Hillary Gebler

Kent and Leslie Geibel

Mark Geibel

Denise and James Geisler
Georgia-Pacific Corporation
Steven and Deborah Gibbon
James and Laura Gillogly
Martin and Lisa Gladysz
Karen Glenn

Kevin and Julie Gold

Robert Goldstein

James and Julie Gottemoller

John and Cynthia Grabowski
Mardel Graffy

Brenda and James Graham
Elaine Cook Graybill

Ronda Green

David Grimes

Eldon and Joyce Guthals
Max and Janice Guthrie

Julie and David Haas
Richard and Mary Habel
Francis and Judith Hacker
Charles Hall

Joseph Hall

Jeffrey and Tracy Hamrick
Tina and Frank Hanzlik

Terry and David Harby

Mark and Jodi Hardiek
Michael and Keli Harding
Harvey Harms

David and Laura Harris
Gwendolyn Harris

Michael and Marilyn Harris
Harris Bank Foundation
Debra Harrison

Rodney and Jacqueline Harrison
Dorothy and Lawrence Hart
Mary and Ed Hartsell

Robert and Barbara Hathway
Cynthia Hay

Mary and Thomas Haynes
Debby and John Hayward
Andre and Clarissa Heard
David and Jean Hengesh
Kristen and David Hensley
Nancy Herbst

Linda and Robert Herman
Eldonna and Dan Herzberger
Nathan and Wendy Hess
Norman and F. Elaine Hester
Hewitt Associates

Gary and Patricia Hickey
Douglas and Maria Higgs

Jill Hiler

Michael and Corie Hillary
Rebecca Hines

Frances and Gerald Hinshaw
Kurt and Susan Hintzman
Ross and Amy Hintzman
Michael and Laurie Hockenberry
Jody and John Hoekstra

Paul and Jillene Hoffman
David Holmin

Jon Holt

Stephen Homan

Karen Hosack

Connie and Steve Hoselton
Michael Hourihan

James and Karen Householter
Karen Howe

John Howley

HSBC Philanthropic Programs
Nina and James Hubert

Ryan Hughes

Richard Hulls and Kelly Huls
Linda Hutchins

Thomas and Megan Hutchison
Lynn and Stephen Hutton
Jean Hylin

lllinois Tool Works Foundation
Sandra Ingram

Kar and Mei Ip

Phyllis and Dean Ishmael

JP Morgan Chase Foundation Inc.
Rozlyn Jackson

Joseph and Mary Jantze
Jenee Jenkins-Wolfram

and Bruce Wolfram
Michael and Marci Jennings
Richard and Lisa Johannes
Denise Johnson
Diane Johnson
Steven and Leslie Johnson
Jill and Robert Jones
Jones Lang LaSalle
Carol and Michael Jontry
Dwight Judy
K. Robi & Associates
Daniel Kaspar
Timothy and Nina Kasper-White
Michael and Susan Katz
R. Timothy and Joelyn Kelly
Patrick and Barb Kessel
Nancy and Danny Kiedaisch
Marion and Mary Kiesewetter
Charles and Mina Killian
Genevieve and Mickey Kim
Marc and Candi Kingry
David Klaas
Bruce and Shirley Kleinlein
Michael and Tracey Kniery
Stephen and Marjorie Kober
Nancy and David Kobus
Rodney Koch
Francis Korte
John and Jayne Kosik
Naomi and Thomas Kotek
Thomas and Pamela Krakowiak
Stanley and Nancy Krawczuk
Louis and Becky Kreppert
Vasundhara Krishnamohan
Paul and Lynda Krueger
Ronald and Susan Krueger
Laura Kruger and Kruger Brian
William Kuehnhold
Jack and Karen Kuntz
Thomas and Carol Kwapich
Gary and Shelly Lacy
Kelly and Peter Lafnitzegger
William Lamarre
Mark and Melissa Lampkin
Emily and Brian Lange
Deborah and Bret LaPointe
Christine and Dean Lawrence
Barbara and Peter Ledebuhr
John and Ruth Lehman
Griffin Leininger
Andrew and Amanda Leman
Dave and Stacy Leman
Laura and Mark Lenzen
Harold and Joan Letterly
Ruth Letzkus
Keith and Sharon Lieberman
Bradford Little

and Wendy Van Mierlo-Little
Sue and Wayne Liu
Kevin and Barbara Lockhart
David and Jill Love
James and Maude Lovelle
Andrew and Patricia Luber
Jon Lucera
Quoc Luong
Catherine and Fechin Lynch
Dan and Deborah Maddox
Sharon and Larry Maholland
Joel and Susan Manesberg
Thomas and Jodie Mannion
Barbara and Edward Marek
Jean and Timothy Martin



John and Rebecca Marvin
Nanette and James Marx
Connie and Shawn Mason
Michael Matsko
Linda Ray and J.P. Matzigkeit
Patricia and Lyle Maurer
Caryl and Lloyd Maxwell
Kimberlee and Randy May
Mary and Matthew McAndrews
Michael and Sandy McArthy
Michael and Rhonda McCauley
Susan and Michael McClain
Elizabeth and Greg McCoy
Barbara and John McCullough
John and Joellyn McDonnell
Mark and Lianne McGinnis
Nicole McGrath
Mary and Robert McGrew
Kevin McGuire and M. Dawn Newman
E. Patrick and Carol McKee
Amy McLaughlin
Scott McLaughlin
Medtronic Foundation
Richard and Lynette Mehall
Paul and Kimberly Mehring
Diane and Eli Meister
Jennifer and Bill Mell
Thomas and Marla Melms
Jean and Harry Menzel
Paul and Carol Metivier
Jannice Meyers-Wiebe and Jon Wiebe
Microsoft Corporation
Mike Jordan-State Farm
Insurance Companies
Mildred Jabsen Rev Living Trust
Linda Miles
Theresa and Robert Miller
Erick Miner
Paula and David Mitchell
H. Fred and Tammy Mittelstaedt
James Moeller
Leonard and Shirley Mohr
Thomas and Janet Mollet
Morgan Stanley
Eric Morr
Morris-Greenwood CarWash Inc.
Brian and Julie Mulhollan
Michael and Melynda Mungor
John Murphy
Joseph and Rosemary Murphy
Mark and Denise Murphy
John and Laura Nania
Scott and Romaine Nease
Matthew Nelson
and Melissa Alexander
Jack and Anne Newhalfen
Richard and Barbara Nielsen
Robert and Linda Nieukirk
Sarah and Eric Nieukirk
Nuveen Investments
Amy and John O’Donnell
Mark and Kelly Oestmann
Terrence and Patti O’Grady
Rex and Kathy Okerberg
Joan and Gary Ollmann
John and Peggy O’Neill
Juan Ordonez
Michael Oriole
Diane and Glenn Otto
Gregory and Karen Otto
Our Lady of Angels Retirement Home
Philip Pace
William and Cheryl Packard
Benjamin Page

M. Kathleen and Jerry Papesh

Carol and Rex Parker

Michael and Amy Parks

Lori and Mike Patalano

Astra and Lee Patrick

Floyd and Lynn Paul

Gerald and Kay Paul

Luci and Gerald Pazin

Linda and Troy Peifer

PepsiCo Foundation Inc.

Douglas and Stephanie Peterson

Laurie and Brad Peterson

Patricia Peterson

Terry Peterson

Janet Petty

Philips Electronics North America
Corporation

Kelly and Neal Phillips

Gary Pickett

Robert Pierson

Marilyn Pille

S. Colleen and J. Gregory Pinto

Jane and Robert Plankenhorn

Gail and George Platis

Daniel and Carolyn Plumb

Pogo Producing Co.

Kenneth and Chris Pollock

Edward and Marjorie Pope

Gregory and Cheryl Poplett

Anne and John Prager

Monica and Steve Proctor

Property and Beyond LLC

John and Sandra Puzauskas

Peggy Quinn

Sethu and Ramaswamy
Radhakrishnan

Carol and Robert Radtke

Tammy and Thomas Ratsch

Christopher and Stacey Reddington

Jennifer and Louis Reina

Michael Remmele

Linda and Bart Rigsby

Anne and Timothy Riley

Raymond and Julie Riley

Scott and Brenda Ripley

Brett Ripple

Edwin Rivera

Dennis and Eileen Robleski

Andrea and Michael Rodbro

Roenfeldt & Lockas PC

Barry Roman

Shawndel and Scott Rose

Richard and Natalie Rosensteil

Sandra and John Rossi

Timothy and Jennifer Rottinghaus

Erin Rotz

Rajat and Sharon Roy

Craig and Julie Ruffolo

Joseph and Carol Runyon

Cynthia and David Ruszkowski

Martin and Michelle Ryan

William Sadek

Curtis and Kathleen Saindon

Gary and Sally Salegna

Lynn and John Salisbury

Dale and Sharon Salzman

Brian and Natalie Sampson

Janet and Keith Sanders

Dorothy Sands

Carol and Jim Satcher

SBC Foundation

Carolyn and Terrence Schaul

Clark and Barbara Schnitker

Danny and Sharon Schroeder

Paul Schubert

Robert Schulman

Debbra and David Schultenover
Jane and Mark Scott

Richard and Lauren Seibler
Randal and Karen Seligmann
Genevieve Shelton

Janet and Charles Sherburne
William Shewalter

Robert and Kathleen Shioli
Cyrus Shockey

Janet and Mark Shoemaker
Linda Short

Deidre Sinchak

Jessica Singer

Suyin and Don Sit

Moira and Steven Skinner
Edward Slack and Valerie Vidoni-Slack
Cheri and David Sloat

Amy and Bill Smith

Brian Smith

Greg and Janet Smith
Wayon Smith

Michael and Mary Smrt
Elizabeth and Keith Snyder
Darrell and Debi Snygg

Julie and Dale Speer

Michael and Kim Spencer
Christopher Spingola
Donald and Jackie Spring
St. Paul Travelers Companies Inc.
Jan and Marsha Stachowiak
Christopher Stawick

Dale Steffen

Rebecca and Steven Steffen
Sharon and Rodney Steffey
Terry and Alfred Steiner

Lisa Steinhilber

Sara Stenstrom

Cara and Robert Stephan
Scott and Susan Stevens
Douglas Stiegleiter

Curtis and Carla Stoller
Mark Stonesifer

Matthew and Teresa Storti
Linda and Tom Stratman

Jay and Amy Straulin
Charles and Patty Strayer
Paul Stuckmann

Bonita and Roger Stucky
Mark and Judith Sturgell
Theodore Sullivan

Michael and Mary Sulzberger
Susan and George Swarts

F. Robert and Denise Swartz
Robert and Carol Swiech
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SUBSCRIBE TO MORE NEWS

Are you interested in more frequent updates about the

people and events in the college? Sign up for our e-
newsletter, What’s New in the COB. It is published twice
a semester during the academic year. Just go to

www.cob.ilstu.edu/cobnews to subscribe.

NAME

RECONNECT
MAJOR GRADUATION YEAR
As assistant to the dean for constituent relations in the
College of Business, my role is to facilitate interaction MAILING ADDRESS
with our alumni and external partners. This magazine,
CITY STATE ZIP

along with our e-newsletter published twice each fall
and spring, allow me to communicate important infor-

. . TELEPHONE
mation about the college. But beyond sharing news, my

role also involves fostering connections. | collaborate EAIL ADDRESS

with students, faculty, alumni, and our business partners

on many special events like Business Week and the CAREER AND LIFE UPDATE
Alumni Hall of Fame.

After reading about the vital learning environment in
the college, | hope you’ll be inspired to reconnect and

share your expertise with this generation of learners. If
you are interested in serving as a guest speaker, a partner

on a class project, a mentor, an internship sponsor, or on
one of our advisory boards, let me know. I’ll help you

explore the possibilities for reconnecting with the COB.

Amy Humphreys

Assistant to the Dean for
Constituent Relations

403 College of Business Building
Campus Box 5500

Normal, IL 61790-5500 Please complete this form and mail to Amy Humphreys, lllinois State University,
Telephone: (309) 438-2251 College of Business, Campus Box 5500, Normal, IL 61790-5500; e-mail to
E-mail: alhumph@lllinoisState.edu alhumph@lllinoisState.edu; or fax to (309) 438-5510.

[JYES! 1 AM INTERESTED IN SHARING MY EXPERTISE AND RECONNECTING WITH
THE COLLEGE OF BUSINESS. PLEASE CONTACT ME ABOUT THE POSSIBILITIES.
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